



Online to Offline  
―Smartphone Applications as a Merchandising － 
 
ネットワーク情報学部 江原 淳 
School of Network and Information  Atsushi EHARA 
 
Keywords: retailer, application ,smartphone ,price comparison, merchandising ,consumer behavior 
Abstract 
In recent years, many smartphone apps that try to promote consumer behavior in retail stores have 
been developed. Introduces its function, the integration of information for customers, such as data 
processing big data and purchase history data is essential. The processing results must be able to 









































































































































































1) 店頭価格を比較するアプリ RedLaser 















































































































































































































































































































データ 個人 店舗 
商品 単品 POS 
買い物 レシート ID-POS 
時系列拡張 購買履歴 ID-POS 
空間拡張 多店舗履歴 シングルソース 
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